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Background and Methodology

* This research aims to get a wider
understanding of the adult population's usages

and attitudes towards Horse Racing.
HORSE
* Research was completed through an online
survey amongst a nationally representative RAC I N G
sample of adults aged 18+ living in ROI. IRELAND

* Fieldwork took place from 6t — 14t February
*N=1,014 interviews were conducted.

* Results have been compared to research
conducted in February 2022, 2023, 2024, and

2025.




Market Context



Consumer Mood
has improved
somewhat since H2
2025, but remains
notably dampened
vs January 2025

Base: all adults living in ROl aged 18+

The RED C Consumer Mood — outlook for the Irish economy

% get better LESS % get worse over the next six months

% better exceeds % worse
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Above zero: % expect things to get better GREATER than % expect things to get worse
Below zero: % expect things to get better LESS % than expect things to get worse



Expectations
around cost of
living and
disposable income
available also
dampen amongst
Irish consumers

since January 2025

Base: all adults living in ROl aged 18+

The RED C Consumer Mood — Cost of Living and Disposable Income
% get better LESS % get worse over the next six months
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Intended spend on horse racing events remains steady YoY C

However, increasing expectations of spend on household bills and groceries are a concern and could ultimately
divert disposable income away from horse racing and other forms of entertainment in the longer term.

Areas where spending increase are planned in the

next 6-9 months 2023 2024 2025 2026

Entertainment outside Live sports events

your home, such as other than horse Horse
Household energy bills Grocery Holidays & going out, eating, racing such as football, racing Placing bets on
e.g. electricity, gas, oil spend short breaks drinking or socialising boxing etc. events sporting activities

NET: : :
Increase

8V e 1906 31% 32% 27%

14% . Wo
NET: L2 e N

29% 40% 38% 32%.34% 41% 42% 42%, 35% 43% 46% 44% 40% 45% 50% 47%|39% 41% 45% 40%| 39% 43% 44% 43%
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Decrease 26% . : : b 490D 5%k
! 3492878 W]
Not | |
applicab(l)e 2% 1% 2% 2% 2% 1% 1% 1%, 8% 5% 6% 6%, 5% 3% 4% 3%, 26% 23% 23% 22%| 36% 34% 34% 38%| 35% 34% 34% 34%

Q.42 Thinking about the next 6-9 months, to what extent, if at all, do you expect to increase or decrease your spending on the following areas?
Base: All Respondents Feb '26 (n=1,014)



The Results



Interest in horse racing rebounds after
softening last year, but this is yet to
convert into stronger intention of
attending race meets.

Some concern with adults aged 55+ as
Interest in attending race meets in the
future and planned frequency of

attendance decline further.

:
1



Nearly 2in5 Sdy What is the national sport of Ireland?
horse racing is one
of Ireland’s
national sports

Any national sport  Main national sport

We are not seen to be the main

Irish sport however, as Gaelic Gaelic Football 87% 47%
Football and Hurling dominate. Hurling 20% 250
Rugby 44% 6%

Soccer 24% 6%

Horse Racing 38% 5%

Golf 12% 0%

Note: previous data was asked only on
‘main sport’. %s and ranking remain the Other 1% 0%
same as 2025 in that regard.

Q6a/Q6b
(All adults 18+, n=1,014)




Interest in horse racing grows slightly following dip in 2025 C

Interest in horse racing is now in par with Hurling, whilst top sports like Rugby, Soccer and Gaelic continue to
dominate the landscape.

Sports people are interested in

Feb-22 Feb-23 mFeb-24 mFeb-25 mFeb-26
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Rugby Soccer Gaelic Horse Racing Hurling Athletics Golf Tennis Formula One Basketball  Greyhound
Football racing*

*Note Greyhound racing added in 2023
A V Significant increase/decrease vs last year
Q5. Which of the following sports do you have an interest in?

Base: All adults aged 18+, Feb '26 (n=1,014)




Amongst those generally interested in sport, interest in horse C
racing rebounds

Any interest in Horse Racing

2022 2023 2024 2025 2026

Total Population showing any Those Interested in Sports showing
interest in Horse Racing any interest in Horse Racing
49% 47% A8% A

44% 44% 43%

[0)
3g% 417 40%
Q5. Which of the following sports do you have an interest in? ‘

Base: All adults aged 18+, Feb '26 (n=1,014)




Specific interest in horse racing has grown in 2026

Very positive to see a notable uptick in interest in horse racing among 18-34s, up to over a third of this
cohort now say they are at least somewhat interested in the sport.

Jul Feb Feb Feb Feb Feb

Specific Levels of interest in Horse Racing 21 22 23 2425 26
NET: Interested 29% 31% 28% 30% 26% 29%
12%
— 153
20% 0
4 15% 17% e 1% 17% 2026  33%
[0)
3 23% 27% 24% 26% 25% 23% 2025 22%
2024  30%
2 2023 25%
. 2022  24%
1 - Not at all interested
2021 27%

Q7. How interested are you in Horse Racing? Please give your answer on a scale of 1-5
where 1 is not at all interested and 5 is very interested.
Base: All adults aged 18+, Feb '26 (n=1,014)




Barriers to attending remain somewhat steady C

Though sense that the day out is too expensive has declined at a total level and among 18-34s.

Barriers to attending race days

Primary Barriers
18-34

m Feb-26 mFeb-25 mFeb-24

Primary Barriers

Total
H Feb-26 mFeb-25 mFeb-24

%
0,
] 337%
29% Ticket prices are too expensive

]
Ticket prices are too expensive I 3719
P P | 32/‘(%

Poor weather

|

Poor weather

A 4 . .
The day out is too expensive 34% The day out is too expensive

32%

I'm just not interested in this sport

NN
2
o

I'm just not interested in this sport

N
o
X
)

® @
0 | 9 ! i i
I don't believe the animals are treated well I %% ° © | don’t believe the animals are...
T 16% 0 °
| prefer to spend my leisure time = 11%) - | prefer to spend my leisure time...
elsewhere (e.g. cinema) 15§0
B Cost of tickets and i .
Racecourses are hard to get to _1%16/%{‘0% day out are | don't like the impact the sport can...

particular barriers
among those who
have ever attended
or are interested in
attending a race
% meet in the future

| don't like the impact the sport can have
on gambling addiction

Racecourses are hard to get to

B

o

Ho\; =

Fixture days/times do not suit me *I don't consider it a family day out

[EY
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Fixture days/times do not suit me

S

| don't consider it a family day out

Q25b. What, if anything might stop you from attending more race days in the future?
Base: All Respondents Feb '26 (n=1,014)




Interest in attending future meets remains steady vs 2025 C

However, positive to see a shift from ‘quite interested’ into ‘very interested’ territory.

Interest in attending meets in the future

2022 2023 2024 2025 2026 @
NET: Very/ quite 43% 37% 44% 36% 36% b
interested
' 34% of 55+s
Very interested 21% 20% now say they
are
Quite interested 22% 21% 24% 21% 18% very/quite

interested in

. attendin
Somewhat interested 23% ! ang
' meets in the |

future (down
from 43% in
2024)

Not at all interested

Don’t know 3% 4% 4% 5% 3% Vv

A V Significant increase/decrease vs last year

Q.26 How interested would you be in attending a horse racing meeting in Ireland in the
future?

Base: All Respondents Feb '26 (n=1,014)




Strong interest in future meets among under 55s C

However, consistent declines in interest among 55+ could pose a threat to future attendance.

Interest in attending meets in the future

Feb-22 Feb-23 MW Feb-24 MFeb-25 M Feb-26

Very/ quite interested in o 44% 46% 45% 45%
attending race meetings 43%

43% 43%
[0) 0] 0]
in the future 379% B 26 40% . 40% 40% 36<y
s 1339 | 34% 327 I'I 349

Total 18-34 35-54
[ ] . . .
© g X nsive |
A V Significant increase/decrease vs last year - - D,ay _O,Ut bemg t.OO EXPENSIVEIS a o
Q.26 How interested would you be in attending a horse racing meeting in Ireland in the A/ significant barrier among 55+ (35%
future? = vs 27% at a total level)
Base: All Respondents Feb '26 (n=1,014)




Less now say they will attend same number of race days as before C

Worth noting that this cohort has become somewhat divided: there are now more people saying they will
attend more days as well as more people saying they will attend less.

Planned Frequency of Attending in Future —among those interested in horse racing 2022 2023 2024 2025 2026

Net: attend same or more 73% 64% 72% 73% -
55+ now less
| plan to attend more race days 21% PA . likelytosay
than | previously did i they planto
; attend more |
' race days |
. (down from
| plan to attend the same number 52% 53% | ., :
of race days that | did previously ’ 37% 45% 46%V i 20;/01;; tﬁiSSto i

__________________

| plan to attend fewer race days than | did previously
I 7 0
| do not plan to attend any race days 7 | D0p |

| do not know how often
| will attend racing

12% 20% 16% 13% 15%

A V Significant increase/decrease vs last year

Q37. Which of the following do you think will apply to you?
Base: All respondents who are interested in horse racing (n=292)



Drop is notably coming from 55+ adults C

Planned frequency of attendance grows among under 55s to levels on par to 2024.

Planned Frequency of Attending in Future

Feb-22 Feb-23 MW Feb-24 MFeb-25 M Feb-26

38%
| plan to attend more race 35%
days than | previously did... 370, 32%
27% 26% 26%
24%
22% .
19% 199, 20%
18-34 35-54 55+

Q.37 Once the current restrictions are lifted and spectators are allowed to attend racing
again, which of the following do you think will apply to you?
Base: All respondents who are interested in horse racing (n=292)
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Champions of the sport grow

after softening in 2025

Encouraging to see Champions in 18-34s rebound, but
the cohort remains particularly polarised as it also has

more Conflict than the total sample.

Scales of interest in Horse Racing

LONG TAIL DISINTERESTED CONFLICT
We Must We Must We Must We Must
Protect Engage Accept Manage
These people love Some interest and Disinterested for Don’t engage due to
= the sport of Horse engagement in the softer rational such concerns about the
E Racing sport but could move | as general disinterest, sport ranging from
% to positive or weather, proximity, welfare to gambling
g negative sentiment price etc. or alcohol
I
2
We must continue to | A core opportunity to These pose only a Must be managed as
> protect and engage. drive further light opportunity by their disinterest is
g They are doing a engagement by overcoming ‘soft driven by conflict
< service to the sport educating them on conflicts’ but difficult particularly animal
e and may bring in the enjoyment and to overcome as many welfare
= Long Tails. positivity within the are inherently
— sport. disinterested in this
sport
Q.7/25b

Base: All Respondents Feb '26 (n=1,014)

Feb’22 Feb’23 Feb’24

Champions

Long Tail 27% 24% 26%

Disinterested 30%

[0)
Conflict 17%

Feb ‘25

25%

32%

C

Feb 26

23%

32%

17%

16%

18-34 Feb’22 Feb ‘23 Feb ‘24 Feb ‘25 Feb’26

Champions 24% 25% 30%
Long Tails 29% 25% 26%
Disinterested  24% 26% 22%
Conflict 23% 24% 22%

22%
26%
31%
21%

33%
21%
24%
22%

A




Top concerns with
the sport remain
similar, with end-
of-life care now
being the main
primary concern

18-34s top concern is how the horse is
treated before and after the race. For
35-54s it’s the risk of fatality to the
horse during the race, while for 55+
it’s what happens to a horse at the
end of its racing life

Q.15a/b/c Base: All Respondents Feb '26 (n=1,014)

What are the things that concern people about
horse racing?

Mini Max Diff
Indexed Score

What happens to a horse at the end of its racing life _ 100

The risk of fatality to the horse during the race

Primary
Concerns

How the horse is cared for on a day-to-day basis

How the horse is treated before and after the race

The risk of fatality to the jockey during the race
Secondary / Jockey .

Concerns

How the horse is treated during the race

The physical safety of jockeys

The impact it has on betting/gambling addiction
The physical health of jockeys

The training regime of the horses

Other
Concerns

The mental health of the jockeys

The impact it can have on people's alcohol
consumption

The impact the sport has on the environment

2nd
1t
3rd
4th
8th
5th
Gth
7th
10t
11
gth
12th
13th

21



Proportion that have significant concerns is growing slowly C

The growth does come notably from those in Conflict with the sport, as significant concerns with welfare of
racehorses in Ireland have grown sharply in this cohort over the last two years.

Concerns about racehorse welfare

| have no concerns at all about the _ | have significant concerns about the 2026
welfare of racehorses in Ireland " welfare of racehorses in Ireland 2025
21% 31% 15% 2024
21% 32% 17% 2023
Total 21% 36% 16% 2022
21% 34% 15%
23% 32% 14%
36% 25% 6%
_ 35% 25% 12%
Champions 34% 29% 8%

31% 31% 9%
36% 24% 9%

0 24% 40%
- 25% 41%
Long Tall 24% 44%

1
27% 40%
25% 42%

19%8% 12%
M7 7%  15%

Conflict T 6% S5
6% 20%
% 8% 23%

Q16. Thinking specifically about the welfare of racehorses in Ireland, where would you
place your personal opinion on the following scale?
Base: All Respondents Feb '26 (n=1,014)




Most continue to agree our spo
contributes positively to Ireland,

but doubts remain around
sustainability practices.

There is considerable opporf"

~horseracing would |mprov§
they feel towards the sport




Sustainability is still seen to be important in the sport by most C

Half of all adults say knowing more about sustainable practices in horse racing would improve their
disposition towards the sport.

Attitudes towards Sustainability in Horse Racing

2022 2023 2024 2025 2026

Would Improve Disposition

Importance towards sport
NET:Important  65% 58% 60% 61% 60% NET:Yes — 59% 50% 53% 52% 50%
o 26%
Very important 36% 339% 359% _NI‘ET' Yes definitely : _N‘ET'
18-34 18-34
o )
Quite important 9% 5% 9% 9% S j,'ﬁ Yes probably 33% 299 33% 32% 29% ZSA’
Neither 18% 21% 18% 21% 18%
Bt wwoss EHYA 2NSs WA
Not very important ~ ISZ il | 9% | 09 | 10cy [ 9% | It would make no 41%
Not at all important = S : : difference ’ 50% 47% 48% 50%
Don’t know 7% 9% 7% 9% 9%
NET: Not important 9% 13% 14% 13% 13%

Q.19 How important is it to you, if at all, that the sport of horse racing as a whole enforces good sustainability practices?

Q.20. If the sport of horse racing was seen to be doing substantially more in terms of sustainability, do you think you would be
more positively disposed towards the sport?

Base: All Respondents Feb '26 (n=1,014)




Im PO rtance of How important is it to you, if at all, that the sport of horse racing as a whole C

susta I na bl | |ty in enforces good sustainability practices? - % NET: Important 2022 2023 2024 2025 2026
the sport declines
% 0 . o A 0 66%; 66% 66% 66% 66%
among 35-54s T s 60 U 60% 6% oy O1% so g OV g 7
Though 55+ are more likely to
think it is important that the sport
enforces good sustainability
practices, they are less likely to be Total 18-34s 35-54s
more positively disposed towards
the sport if they saw more about If the sport of horse racing was seen to be doing substantially more in terms of
their sustainability practices. 18- Lo : " :
yp - sustainability, do you think you would be more positively disposed towards the sport?
SES prtese.rgt t?ﬁ St icl?]nngSt tainabl % Yes definitely/probably 2022 2023 2024 2025 2026
opportunity: they think sustainable
practices are important and their
views on the sport are more likely S99, O7% 3o 64% 63% 65% 60%
to be positively impacted by visible 50% 3% 52% 50% II 4% 4g9% 2% s> a9% 46% 46% 48% 450
sustainability.

Q.19/Q.20 Total 18-34s 35-54s 55+ 25

Base: All Respondents Feb '26 (n=1,014)




3 in 5 say horse racing contributes positively to Ireland C

But knowledge on sustainability practices remains limited — nearly 2 in 5 say they don’t know about them.

Impact of Horse Racing in Ireland

2024 2025 2026

Horse Racing contributes Horse Racing operates good
positively to Ireland sustainability practices in Ireland
NET: Agree 59% 58% 59% 32% 31% 31%
Strongly agree 31% 30%

12%

11% 12%

Agree 28% 30% 29% 20% 18% 20%
Neither 17% 16% 16% 21% 22% 21%
Disagree 2 N
Strongly disagree . [ 6% [ 6% [ 6%
Don’t know 12% 14% 12% 34% 35% 35%
NET: Disagree 13% 12% 13% 14% 13% 13%

Q.20b On a scale is 1 to 5, where 1 means strongly disagree and 5 means strongly agree,
how much do you agree or disagree with the following statement
Base: All Respondents Feb '26 (n=1,014)




Perceptions the
sport contributes
positively to
Ireland is notably
stronger with 55+

However, agreement that horse
racing operates good sustainability
practices in Ireland has been
declining among this cohort.

Q20b
Base: All Respondents Feb '26 (n=1,014)

Horse Racing contributes positively to Ireland - % NET: Agree

59%

58%  59%

I I :

Total

51%
44%

18-34s

54%

55%

35-54s

54%

71%

C

2024 2025 2026

72%

Horse Racing operates good sustainability practices in Ireland - % NET: Agree

32%

31%  31%

Total

32%

32%

- .

18-34s

25%

29%

35-54s

29%

39%

55+

71%

2024 2025 2026

38%

55+

33%

27



onsumers are still looking for
more affordable options when
oing to a race meet, which trumps _

. good atmosphere and the live

‘experience.
.

‘Mostalso continue to express
interest in bundle tickets— ¢
‘especially under 35s

e,




Awareness and attendance of horse racing events remains steady €

Awareness of Horseracing Events

Aware of

m 2026 m 2025 2024

o))
o)
X

Dublin Horse Show 69%
69%
. . I 64%
Leopardstown Christmas Festival 8%3/0
(o]
] 9
The Boylesports Irish Grand National  FE—— %%é‘:
66%
. . ] 9
Easter Festival at Fairyhouse 61/)

Winter Festival at Fairyhouse

Dublin Racing Festival

Irish Champions Festival

Uu|| |
N
(@)
X

Navan Racing Festival

A V Significant increase/decrease vs last year
Q.14 — Festival/Events Awareness,
Base: All Respondents Feb '26 (n=1,014)

Attended in past 5
years

m 2026 m2025 2024

Intend to go in next

year
m 2026 m2025

2024

Irish Champions Festival has strongest .’@'.
conversion from previous attendees to ALY A
future attendance




Notable drop in Cheltenham being one of top 3 preferred festivals C

Though smaller, positive to see a significant increase in those saying the Irish Champions Festival is one of

their preferred festival.

Preferred Festivals

Top 3 60%60%

mentioned
46% 44%
40% 4 0% 40%
I 36%
179
First ' I
mentioned

Cheltenham Aintree Grand Galway
National Festival

A V Significant increase/decrease vs last year

Q12d Which of the following would be your favorite festival, if any? Please tick your top three.

Base: All interested in festivals; n=482

2024 2025 2026

37%36%359%

33%
28%
27% ° 2/%)5959

20%, _ 21% A
17% 16%
13%

1094109 g4, II 9% 10% °12"10¢V o

6% 0
015%|5% 5%|5%| 4% W ﬁ 4‘%5“ 1% % 2%
Leopardstown Punchestown  Fairyhouse Dublin Racing Irish Dubai Duty Free  Listowel  Navan Racing Other

at Christmas Easter Festival Festival Champions Irish Derby Festival
Festival weekend




Affordability and reasonable prices are main drivers for attendance C

Good atmosphere and the joy of live racing are also important elements to communicate as they drive
likelihood to attend

Key drivers to attending a race meet

- Max Diff Lite -  ™nde

That the day out is affordable 100
Tier 1
Ticket prices are reasonably priced 95 [ * Top 3 remain the same vs 2025. ]
The atmosphere is good 87 .
Tier 2 To experience the joy of watching live racing 87 .@.
''''''''''''''''''''''''''''''''''''''''''' important for 18-34s, while
Racecourse close to me/ convenient to get to 74 35-54s prioritize
Fixture days/ times suit me 74 af;zrddggiiéii;:seoizyb?ym
Tier 3 : : : ) .
| consider it a good family day out 72 préce.d tl(;ketftls tCZ]elr main
river to attena a race
High quality horses/ jockeys 72 meet.
B 000 AmongChampions,
A way of celebrating special occasions (e.g. birthdays, engagements) 33 experiencing the joy of
Tier 4 Betting/ Gambling 13 watching live racing is the
main driver for attendance.

Q.24a Which, if any, of the following are important to you when attending a race meet.
Q.24b And which of these reasons is most influential in your decision to go racing?
Q.24c Which of these do you feel is least influential in your decision to go racing?

Base: All Respondents Feb '26 (n=1,014)




Most expect to spend around €95 on a race day C

Out of this total spend, people expect to that around €29 will be for the ticket to attend — meaning
approximately €66 of disposable income is expected to be spent on other elements during the day.

Expected total race day spend including admission
(Excluding Festivals)

Expected ticket Expected total race day spend
price to attend a (including admission)
race day

€28.86 " £ 54,389

(€27.01)

(€92.53)

() = previous wave data

Q.28 What price would you expect to pay for an adult ticket to a race meeting, excluding the major festival days?
Q.29a How much in total (including admission) would you expect to spend, per person, on a day at the races, excluding the major festival days?
Base: All respondents who would be interested in attending a horse racing meeting in Ireland in the future (n=579)



Interest in bundles remains hlgh =Ygl 'he modest gains in interest for upgraded tickets

are also maintained.

nearly4in5

: _ Interest in purchasing an upgraded 2023 2024 2025 2026
Interest in bundle ticket at €35-50 admission ticket — €80-100 T [ 11
,'@'. Interest in bundle tickets is
\f+ | particularly strong among Flat racing fans
= (86%)
NET: Interested 74% VAT 75% 76% NET: Interested 37% 41%
_ o]
intgre\s{teerc\j/ 2 very NET:
interested 18-34
(V)
4 22% 25% 48%
]
4
3 25% 28% 28% 24%
3 . 3
2
NET: Not interested 8% 8% 7% 6% NET: Not interested 38% 31% 32% 34%

Q.29b How interested, if at all would you be in purchasing a bundle ticket to attend a race meeting. A bundle ticket
would include admission, race-card, meal and drink voucher and a free bet, and would cost in the region of £35-€50.
Q.29c How interested, if at all, would you be in purchasing an upgraded admission ticket, which provides a dedicated
seat and access to top quality food and drink, that would cost in the region of €80-€100

(Base: All respondents who would be interested in attending a horse racing meeting in Ireland in the future; n=579)




Families continue to look for cost effective F&B offerings C

For those visiting with friends, bundle tickets are what would make race days more attractive.

Suggestions to make race meetings more attractive

Families § For you and your friends NET: 18.34
m 2026 m2025 w2024 2023 m 2026 w2025 2024 2023 (n=345)
__495(@ Bundle tickets including admission price,... E— %%/Q’/ 35%
Cost effective food and drink offerings for families ] 52%° 3 = 4%
51% 3 Wide variety of food and drink offerings | — 434/ 32%
I /1% | — 3%,
Free tickets for children = éﬁf’ Early bird offers e i Qg% 33%
43% ) ) —— )39
. 05 ’ 3 Music after racing [ Zg 18%
tecto . I 27% 1 m— )0,
Opportunities to interact with the horses ] 22673) i Discounts for group bookings === %{; 25%
(o} | ()
‘ e

24% : iti — 9

Children's entertainment i.e. face-painting, = 2;% } Opportunities to learn more about the... ﬁlgﬁ 15%
ici P 26% 1 " L I— g
magicians etc. 3% 3 Meet & greet opportunities with jockeys... === 9}} ‘/90 11%
R I 20% ! . . — 00
Meet & greet opportunities with jockeys and | 20% 1 Party events such as disco brunch, bingo... === @;@ 22%
trainers N 18% | % %

_1%‘;/ Fashion competitions -4?(00 10%

Educational initiatives at the race day to teach [N 18% . - o?% .
children about the sport I 18% : Singles events 8%

14% i [] 0, °
II 2% 3 Other ! %é? *
1% ! b
Other A ! ) I — ) 00

| %Q | Nothing _22%%% 23%

Q.27 — What, if anything, might make race meeting more attractive for you and your family?
Base: All respondents with dependent children (n= 345)

Q.27b What if anything might make a race meeting more attractive for you and your friends:
Base: All Respondents Feb '26 (n=1,014)




Drinks and meals are most common activities engaged in C
Going for drinks is particularly popular with 35-54s.

Other activities engaged in during race meet events

NET:
35-54
%
. 5% 77%
————————————————— e 2026
Go for some drinks I 63% 2025
Y 60%
e0% o 2024
I 61 % 2023
. I 65% 2022
Go for a meal (outside of at the race meet) 62%

I 62%
67%
I 39%
39%
41%
T 40%
40%

Stay in a hotel

Visit other related attractions (such as visit a stud farm)

15%
I 13%
- 18%
Go on a shopping trip 19%
19%
18%
B 2%
l 1%
Other 2%
1%
1%

Q29b. Thinking about when you attend race meets what other activities or experiences do
you, or would you typically also engage in?
Base: All who ever attended a race meeting or intend to (n=484)




*

Frequent followers of the sport
have slightly declined but a
majority are still following
occasionally (at least once a week)

RTE remains significantly ahead
when it comes to channels to
follow horse racing, though a

guarter are now als@fusing Racing
TV




Small decline in those frequently following horse racing C

There are now more people following the sport occasionally, especially 18-34s.

Frequency of following horse racing (among those interested)

2022 2023 2024 2025 2026

18-34s

(n=83*)

Frequently
(on a daily basis)

2022 2023 2024 2025 2026

Frequently 22% | 17% | 20% | 21% | 17%

Occasionally

(on a weekly basis) Occasionally 61% | 58% | 56% | 53% | 62%

Rarely (every now and then)
Used to but not anymore

Never f%)

1% 1% 2% 1%

*Caution: Small base size

Q9. How often, if at all, do you follow horse racing by reading, watching or listening? 37
Base: All respondents interested in horse racing (Feb 26, n= 292)



4 in 5 continue to follow horse
racing on RTE

TV Channels for following horse racing TV Channels for following Irish horse racing
PAOYAS)
| 80%
— p | 83%
2024 RTE 81%
81%
2023 — 899
2022 46%
.. 46%
Virgin One fol% Virgin One
_ 40% .
| 36% @
| 38% ° ° )
Sky Sports (Formerly 'At the Races') 34% A Racing TV
31% =
36% .
| 359% NET: Virgin One and
.y 2335% ITV is 63% Sky Sports (Formerly 'At the Races')
34%
25%
Ry
Racing TV 23%
23%
2%
2%
Other 3%
2%
3%
Q.11b Which TV channels do you watch horse racing on? Q.11bi Which TV channels do you watch Irish horse racing on?

Base: All respondents who ever follow horse racing on TV (Feb ‘26, n=365) Base: All respondents who ever follow horse racing on TV (Feb ‘26, n=365)



Deep diving 55+ consumers



Interest in horse racing has waned among 55+ over time

Though Champions decline in this age group, there remains opportunity to re-engage the cohort as Conflict remains
small; 55+ are just falling out of love with the sport and becoming disinterested rather than actively disengaging.

Specific interest in horse racing

NET: Interested 35% 33% 31% 30% 27%

5 - Very interested

2
30% S 30% 35%
1 - Not at all interested 21%

2022 2023 2024 2025 2026

in other sports fluctuates over time, but we don’t see a
pattern similar to this for other sports among 55+.

I\ Decline in interest appears siloed to horse racing, interest

Q.7/25b
Base: All 55+ Feb '26 (n=363)

Scales of interest in Horse Racing

® Champions 36% 33% 31%
Long Tails
Disinterested

| Conflict

2022 2023 2024

C

2025 2026




Lack of interest is also growing as the main barrier to attendance

Though weather and cost are the largest barriers, trends do not indicate an issue specific to this cohort that
we don’t see at a total level.

Top 10 Barriers to attending more race meets

H2022 W2023 m2024 w2025 MW 2026

o
S
‘_|(Y')

X
™
—

IS
~N
—

X
™
—

10%
10%
11%
1 %

D 39%

I 13%

X
~
—

e 15%
I 3%

Poor weather The day out is too Ticket prices are I'm just not Racecourses are | preferto spend | don't like the Fixture days/times| don't believe the | don't consider it
expensive too expensive interested inthis hardtogetto  my leisure time impactthe sport do not suit me animals are a family day out
sport elsewhere (e.g. can have on treated well
cinema) gambling
addiction

X
o))

Q25b. What, if anything might stop you from

attending more race days in the future?
Base: All 55+ Feb '26 (n=363)

C

43



Animal welfare concerns are historically higher among 18-34s C

However, we are seeing a slow but steady growth in older cohorts, with a sharper increase in concerns
among those aged 55+.

2022 2023 2024 2025 2026

Concerns about racehorse welfare
Total 18-34s 35-54s

| have no concerns at all 50
119 29 %l 11%]11% ] 129
about the welfare of %] 13% o 143 | 12% L | 16 f12% 18% | 17% | 189 | 16% | 14%

racehorses in Ireland

32% 31% 379, 36% 33% 299
(o) (o) 0
39% 34% 36% 31% 329%

32%
| have significant concerns 25%
0 23% g 22%023% 0
about the welfare of A K2 FIXA B0 21% 15% ° 16% | 15% | 1°% 20%
racehorses in Ireland

33% 33% 3%
Q16. Thinking specifically about the welfare of racehorses in Ireland, where would you

18%

NET: Concern (1-2) among 55+

has grown from 21% in 2022 to

place your personal opinion on the following scale? 30% in 2026
Base: All 55+ Feb '26 (n=363)




Though declines in Heard/saw anything about HRI C
hearlng Of HRI are m2022 w2023 m2024 m2025 m2026
noted across dages,

the drop off in 55+ 3/\

%
e 31% 31% 30% 31%
ISm UCh more | 25% 239 287 26% 26% ) 5o 50% 2% 25% 27% 5396 22% 26%
(] [ ] [ ]
significant over T LT [T Il

ti me Total 18-34 35-54

Though TV and national press Where they saw/heard about HRI (55+)

remain key channels to m2022 W2023 m2024 W2025 W2026
communicate with 55+, we
cannot dismiss the growing
importance of reaching them

74%
: ) 60%;30/027%
online or via local press.

66%
549%54%
449%86%, 30 41%45% 48% /41(/14%45%
29‘728%334)
189"
III I lo%u%liy I

Q17a/Q17b National Press Internet/ Online Radio Local Press

(Base: All 50+, n=363; All 50+ who heard about HRI
recently, n=98




Affordability remains a key driver of attendance among 55+ C

This means that relying on a good atmosphere and experience of live racing is no longer sufficient to attract
them, we need to speak to their wallets too.

Drivers for attending race meets among 55+ adults

2022 m2023 m2024 w2025 m2026

49% >0%
47% 47% 47% 459
e " 43% 43% J35 i 43% 43%
40% 40%
39% 39%
37% 0 0 38% 38% 36%
34% 34% 33%
31% 30%
28%
| I I I
That the day out is affordable Ticket prices are reasonably ~ When the weather is good The atmosphere is good Racecourse close to me/ To experience the joy of
priced \ convenient to get to watching live racing

Q24a. 75% of 55+ who would attend race meets express interest in bundle tickets
Base: All 55+ Feb '26 (n=363) Note: codes under 30% not shown




So what can HRI
do to re-engage
55+7?

There is a growing imbalance
with 55+ adults: interest in horse
racing is declining while
affordability remains a priority —
this opens up room for other
priorities to take away from the
sport.

Re-engaging this core cohort will
entail driving emotional
connection with the sport and
our brand, while also tapping into
tactical-led comms to emphasise
affordability and bundle options.

C

RE-IGNITE EMOTIONAL CONNECTION TO THE SPORT

55+ consumers are not necessarily rejecting the sport yet, but they are falling out of
love with it. Worth noting that growing concerns with animal welfare do pose a
challenge, and must be addressed before this converts into active rejection. To re-grow
interest, it will be vital to connect with these consumers emotionally, linking the sport
to the reasons why they used to love it.

AFFORDABILITY IS KEY, BUT ATMOSPHERE AND JOY STILL A HAVE ROLE TO

PLAY

Affordability has remained one of the top drivers for attendance among 55+, while
atmosphere and the joy of experiencing live racing have softened, exacerbating the
gap between rational and emotional drivers. Improving perceptions on affordability
can be helped with tactical-commes, but driving emotional connection through
showcasing the good atmosphere and the joy of racing will also be vital to ensure 55+
feel our sport is worth spending money on.

PUT HRI IN FRONT OF 55+ THROUGH RELEVANT CHANNELS

Ad recall of HRI has dropped significantly among this cohort over time, more than with
other age groups. Though TV and national press remain key channels, 55+s are
increasingly relying on online platforms and local press to hear of HRI. We must ensure
future comms engage these people through platforms they find relevant and are
consistently using.
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