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SAMSIRE001 Request for Tenders dated 01/09/2026
The Establishment of a single supplier framework for the Provision of Integrated Marketing Campaign Services to Samaritans Ireland.

Samaritans Ireland is inviting tenders from suitably qualified agencies or consultants to establish a single-supplier framework agreement for the creative design, production and media planning and buying of its public-awareness advertising campaigns over a period of up to two years, dependent on future funding (2026 – 2028).

This specifically includes the initial call-off of the delivery a national integrated awareness campaign within six months of appointment. This campaign will have a total spend of €140,000, inclusive of VAT and all costs and media buying.
This funding is ring-fenced to Ireland only (excluding our work in Northern Ireland).


 



Tender Response Document 


	Tenderer Name

	Insert Tenderer Name Here





All Responses in this Tender Response Document are subject to the rules, conditions and stipulations as set out in the Request for Tender (RFT).



[bookmark: bookmark=id.oxx77g6pdqb1]Response Deadline:  05/10/2026 12:00 
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[bookmark: _Toc239138204]Instructions

Tenderers must fully complete this Tender Response Document (TRD) which must be read in conjunction with the RFT for the Provision of Integrated Marketing Campaign Services to Samaritans Ireland and provide all required information.

Tenderers must insert their name on the front cover of this TRD and answer each element in the relevant response areas provided below. Tenderers are not permitted to alter the order of the sections.

In relation to Selection Criteria, Tenderers submitting appendices to support their response should clearly label the appendices to reflect the section they are in response to, e.g. 3.2 Turnover Requirements.

In relation to Award Criteria, Only information provided in the dedicated response area will be used for the evaluation of that criterion.  Please note the maximum page count. Also note no appendices will be evaluated with the exception of those requested. 

Tenderers must not embed documents in this TRD. Please note submission instructions in 2.6 Tender Submission Requirements in the RFT.




	Tenderer to Complete
Please tick the box below to acknowledge you agree and understand

	Please tick this box to certify that you understand the instructions of this TRD.
	☐

	Please tick this box to confirm that you have enclosed the Appendix 3 Tenderers’ Statement signed on your letterhead in your submission 
	☐

	Please tick this box to confirm that you have enclosed the signed Appendix 4: Declaration as to Personal Circumstances of Tenderer in your submission
	☐

	Please tick this box to confirm that you have enclosed supporting documentation for the Selection Criteria of this document and as outlined at section 3.2 of the Request for Tender document.
	☐





[bookmark: _Toc239138205]Section 1:  Tenderer Information 

1.1 Tenderer Information 


	Tenderer Information                         	



	Registered Name of Tenderer 
	Click here and insert details

	Registered Company Address
	Click here and insert details

	
	Click here and insert details

	
	Click here and insert details

	Postcode
	Click here and insert details

	Company Telephone Number
	Click here and insert details

	Company Email Address
	Click here and insert details

	How long has the firm traded under this name?
	Click here and insert duration

	VAT Number 
	Click here and insert details

	Tax Reference Number
	

	Tax Clearance Access Number
	Click here and insert details

	Company Registration Number
	Click here and insert details

	Date of Registration
	Click here and insert details

	Country of Registration
	Click here and insert details

	Legal Status (if any)
(e.g. Partnership, LLP, Sole Trader etc.)
	Click here and insert details

	Is the Tenderer a Small and Medium Enterprise (SME)?
	Click here and insert details

	SMEs are enterprises which employ fewer than 250 persons and which have an annual turnover not exceeding €50 million, and/or an annual balance sheet total not exceeding €43 million.
Please see:  https://single-market-economy.ec.europa.eu/smes/sme-definition_en




	Tender Lead

	Contact Name for this Tender
	Click here and insert details

	Contact Job Title
	

	Telephone Number incl. Mobile Number
	Click here and insert details

	Email Address (this must not be a general email address e.g. info@ or hello@)
	Click here and insert details







1.3. Consortia and Prime / Subcontractors

	Consortia and Prime / Subcontractors

	As set out in RFT Part 2, paragraph 2.5 Consortia and Prime / Subcontractors where a group of undertakings (in whatever form and regardless of the legal relationship between them) come together to submit a Response to this RFT, the Contracting Authority will deal with all matters relating to this Competition through a single nominated entity authorised to represent all members of the group of undertakings. The Tenderer must provide details of all members of the group of undertakings and their role in the Response and clearly and comprehensively set out the contact details including name, title, telephone number, postal address, facsimile number and email address of the nominated entity authorised to represent the Tenderer  and to whom all communications shall be directed and accepted until this Competition has been completed or terminated.  Correspondence from any other person will NOT be accepted, acknowledged or responded to.
Tenderers shall in their Responses be required to designate a single entity who will carry overall responsibility for the Services Contract that may be awarded (the “Prime Contractor”), irrespective of whether or not tasks are to be performed by a subcontractor or other consortium member (the “Sub-contractor”). 

	Declaration Confirmation
	Please confirm submission

	Are you a group of undertakings coming together to submit a Response to this RFT?
If your answer to this question is ‘No’ then the following questions are not applicable. 
	Please choose Yes or No

	Where applicable, Tenderer to confirm the designated single entity who will carry overall responsibility for the Services Contract (the “Prime Contractor”),
(Note: this should be the same entity inserted into the cover page and section 1.1 of this RFT Response Document.)
	Click here and insert details

	Where applicable, Tenderers must provide details of all members of the group of undertakings and their role in the Response and clearly and comprehensively set out the name and contact details of their organisation.

	Sub-contractor 1
	Click here and insert details

	Sub-contractor 2
	Click here and insert details

	Sub-contractor 3
	Click here and insert details



[bookmark: _Toc239138206]Section 2: Tenderers’ Statement and Declaration as to Personal Circumstances of Tenderer

2.2 Appendix 3 – Tenderers’ Statement


	[bookmark: _heading=h.1djilj6xxu3k]Tenderers must complete and sign by a duly authorised signatory and return the following form of Tenderers’ Statement printed on the Tenderers’ headed notepaper. Any changes to the document will result in the automatic disqualification of the Tenderer in question.  




TENDERERS’ STATEMENT

TO:  Samaritans Ireland (the “Contracting Authority”)
RE: Request for Tenders for the Provision of Integrated Marketing Campaign Services.
Having examined your Request for Tenders (the “RFT”) including the Instructions to Tenderers, the Selection and Award Criteria, the Requirements and Specifications, and the Terms and Conditions of the Services Contract, we hereby agree and declare the following:
	
1.
	We understand the nature and extent of the Services required to be delivered as described in Requirements and Specifications at Appendix 1 to the RFT.

	2.
	We accept all of the Terms and Conditions of:
1. the RFT; and
2. the Services Contract and agree if awarded any contract to execute the Services Contract at Appendix 5 to the RFT.

	3.
	We accept all the Selection and Award Criteria as set out in Part 3 of the RFT.

	4.
	We agree to provide the Services in accordance with the RFT, our Tender and our response if awarded any Services Contract.

	5
	We agree that, if awarded any Services Contract, we shall, in the performance of such contract, comply with all applicable obligations in the field of environmental, social and labour law.

	6.
	We confirm that we have complied with all requirements as set out at Part 2 of the RFT.

	7.
	We confirm that all prices quoted in our Tender will remain valid for the period of time commencing from the Tender Deadline specified at paragraph 2.10.3 of the RFT.

	8.
	We shall, if awarded any Services Contract, have in place on the Effective Date of the Services Contract all insurances (if any) as required by paragraph 2.21.1 of the RFT and as required by the SRFT.


	9.
	We confirm that all Data Subjects whose Personal Data is provided in our Tender have consented to the processing of such Personal Data by us, the Contracting Authority, the Evaluation Team and the supplier of the etenders.gov.ie website, for the purposes of our participation in this Competition or that we otherwise have a legal basis for providing such Personal Data to the Contracting Authority for the purposes of our participation in this Competition and that we will provide evidence of such consent and / or legal basis to the Contracting Authority upon request.

	10.     We do not come within the category of prohibited economic operators identified in Regulation (EU) No 833/2014 of 31 July 2014 (as amended by EU Regulation 2022/576 or any subsequent amendments to the same).

	11.      The origin of goods connected to our Tender, if any, are not subject to the prohibitions set out in Regulation (EU) No 833/2014 (as amended by EU Regulation 2022/576 or any subsequent amendments to the same).          

	12.     The Subcontractor(s) on whose capacity we rely as part of our Tender (where the value of that subcontract exceeds 10% of the value of the Services Contract) does not come within the category of prohibited economic operators identified in Regulation (EU) No 833/2014 of 31 July 2014 (as amended by EU Regulation 2022/576 or any subsequent amendments to same).



	SIGNED



(Authorised Signatory)
	Company


	Print name
	Address

	Date
	



	☐
	I understand that checking this box and providing my name above constitutes a legal signature confirming I acknowledge and agree to the information provided in this document and the Request for Tender (RFT)






2.2 Appendix 4 – Declaration as to Personal Circumstances of Tenderer

	Tenderers shall complete, sign and return the following form of Declaration as to Personal Circumstances of Tenderer, which has been witnessed by a Practising Solicitor/Commissioner for Oaths.  
Any changes to the document will result in the automatic disqualification of the Tenderer in question.  



Re: Request for Tenders for the Provision of Integrated Marketing Campaign Services.

NAME:   	[Click here and insert name]
ADDRESS: 	[Click here and insert address]
I, [Click here and insert name of Declarant], having been duly authorised by [Click here and insert name of entity] sincerely declare that [Click here and insert name of entity] itself or any person who has is a member of the administrative, management or supervisory body of [Click here and insert name of entity] or has powers of representation, decision or control in [Click here and insert name of entity]: 
(a) Has never been the subject of a conviction for participation in a criminal organisation, as defined in Article 2 of Council Framework Decision 2008/841/JHA.
(b) Has never been the subject of a conviction for corruption, as defined in Article 3 of the Convention on the fight against corruption involving officials of the European Communities or officials of Member States of the European Union and Article 2(1) of Council Framework Decision 2003/568/JHA as well as corruption as defined in the national law of the Contracting Authority.
(c) Has never been the subject of a conviction for fraud within the meaning of Article 1 of the Convention on the protection of the European Communities’ financial interests.
(d) Has never been the subject of a conviction for terrorist offences or offences linked to terrorist activities, as defined in Articles 1 and 3 of Council Framework Decision 2002/475/JHA respectively, or for inciting or aiding or abetting or attempting to commit an offence, as referred to in Article 4 of that Framework Decision.
(e) Has never been the subject of a conviction for money laundering or terrorist financing, as defined in Article 1 of Directive 2005/60/EC of the European Parliament and of the Council.
(f) Has never been the subject of a conviction for child labour and other forms of trafficking in human beings as defined in Article 2 of Directive 2011/36/EU of the European Parliament and of the Council.
(g) Is not in breach and has not breached its obligations relating to the payment of taxes or social security contributions.
(h) [bookmark: _heading=h.i9wbpt9bxzn4]  That the preparation of the Tender was carried out independently.

(i)  Has, in the performance of all public contracts, complied with applicable obligations in the field of environmental, social and labour law that apply at the place where the works are carried out or the services provided, that have been established by EU law, national law, collective agreements or by international, environmental, social and labour law listed in Schedule 7 of the European Union (Award of Public Authority Contracts) Regulations 2016 (Statutory Instrument 284 of 2016).         
                                                                                                                                                                                                                                                 
(j) Is not bankrupt or the subject of insolvency or winding-up proceedings, its assets are not being administered by a liquidator or by the court, it is not in an arrangement with creditors, its business activities are not suspended nor is it in any analogous situation arising from a similar procedure under national laws and regulations.

(k)  Is not guilty of grave professional misconduct.

(l)  Has not entered into agreements with other economic operators aimed at distorting competition.

(m) Is not aware of any conflict of interest due to its participation in the Competition;

(n)  Has not had any prior involvement in the preparation of the Competition;

(o)  Has not shown significant or persistent deficiencies in the performance of a substantive requirement under a prior public contract, a prior contract with a contracting entity, or a prior concession contract, which led to early termination of that prior contract, damages or other comparable sanctions.

(p)  Is not guilty of serious misrepresentation in supplying the information required for the verification of the absence of grounds for exclusion or the fulfilment of the Selection Criteria for this Competition and did not withhold such information and did not fail or is not able to submit supporting documents in respect of this Competition as required under Regulation 59 of the European Union (Award of Public Authority Contracts) Regulations 2016 (Statutory Instrument 284 of 2016) . 

(q)  Has not undertaken to unduly influence the decision-making process of the Contracting Authority in respect of the Competition or obtain confidential information that may confer upon it undue advantages in respect of the Competition; or negligently provided misleading information that may have a material influence on decisions concerning exclusion, selection or award.

I understand and acknowledge that the provision of inaccurate or misleading information in this declaration may lead to my business/firm/company/partnership being excluded from participation in this or future tenders, and I make this solemn declaration conscientiously believing the same to be true and by virtue of the Statutory Declarations Act, 1938. This declaration is made for the benefit of the Contracting Authority. 
	________________________
Signature of Declarant
	________________________
Name of Declarant in print or block capitals

	at ____________________________  this ___________ day of _______________ 20__
_______________________________







[bookmark: _Toc239138207]Section 3: Selection Criteria (Pass/Fail)
Only Tenders that fulfil each of the Pass/Fail Selection Criteria will be considered and evaluated under the Award Criteria.

3.1 Economical and Financial Standing 

3.1.A Turnover Requirement 
[bookmark: _heading=h.4d34og8]It is a requirement that Tenderers have attained an annual turnover of €300,000, for any one of the three previous financial years from the date of this RFT. 
Documentation/Evidence Required
[bookmark: _heading=h.vi0dzx3bgu5h]It is a requirement that Tenderers complete the table below and provide with their tender submission a verifiable statement of the Tenderer’s overall annual turnover in the form of an Accountant/Auditor’s statement on the Accountant/Auditor’s letterhead for any one of the three previous financial years from the date of this RFT to demonstrate that they meet the above required economic and financial standing criteria.  

	Insert Year
	Turnover

	2025
	€

	2024
	€

	2023
	€

	Declaration Confirmation
	Please confirm submission name

	Tenderers confirm submission of the Accountant/Auditors Statement on Letterhead 
	



This statement must be submitted on the Accountant/Auditors letterhead.



3.1.B Insurance Requirement
	

	Tenderers must confirm that they either hold or that they are in position to obtain the required types and levels of insurance if successful in this Competition by completing the table below and inserting “yes” in the fields provided as appropriate. 

	Insurance type
	Minimum level of indemnity
	Currently hold
	Undertake to obtain if successful

	Employer’s Liability
	Thirteen million euro (€13,000,000) or foreign equivalent in respect of any one claim or series of claims arising out of a single occurrence.
	
	

	Public Liability
	Six million five hundred thousand euro (€6,500,000) or foreign equivalent in respect of any one claim or series of claims arising out of a single occurrence. 
	
	

	Professional Indemnity
	Six million five hundred thousand euro (€6,500,000) or foreign equivalent on an ‘each and every claim’ basis and in annual aggregate. 
	
	

	Cyber Insurance
	Five million euro (€5,000,000) or foreign equivalent on each and every claim basis. 
	
	

	I, the undersigned, confirm on behalf of the Tenderer that the above statements are true and complete. I confirm that the Tenderer will provide evidence substantiating the above confirmations within seven (7) days of request by Samaritans (or such other period as may be specified by Samaritans).

	Name
	
	Signature
	

	Position
	
	Date
	





                                          
3.2 Technical and Professional Ability 
3.2.A Previous Experience 
Tenderers must within the previous three years from the date of this RFT have successfully delivered two contracts of a similar nature, scale and complexity of an Integrated Marketing Campaign Service similar to the requirements and specifications detailed in Appendix 1 Requirements and Specifications of this RFT.  
Documentation/Evidence Required
The tables below must be completed. Please note there is no word maximum when completing these tables. Tenderers must ensure they provide sufficient information to allow the Contracting Authority to judge the similarity of the example contracts to the requirements of this RFT.
	Integrated Marketing Campaign Services: Contract One

	Client/Contracting Authority 
	 

	Client Reference Name
	 

	Position 
	 

	Contact Number 
	 

	Contact Email Address 
	 

	Contract Duration and start/finish dates
	 

	Contract value per annum (excl vat)
	 

	Please provide a description of the Services provided to the client/contracting authority, this must include:
Campaign objectives, strategic approach, creative solution, media strategy and approach, campaign outcomes.
Consortia, Prime/Subcontractors: Specify the elements that were provided by the tendering parties.

	 

	Please provide a description of the management and quality systems/approach employed to ensure contract performance
	

	Please detail any innovative creative and media concepts and environmental obligations that were employed in this contract to improve environmental performance and reduce life-cycle costs.
	

	Outline how this contract is comparable to the scale, complexity and subject matter of the service being tendered.  (Mere affirmation is not sufficient).
	

	



	Integrated Marketing Campaign Services: Contract Two

	Client/Contracting Authority 
	 

	Client Reference Name
	 

	Position 
	 

	Contact Number 
	 

	Contact Email Address 
	 

	Contract Duration and start/finish dates
	 

	Contract value per annum (excl vat)
	 

	Please provide a description of the Services provided to the client/contracting authority, this must include:
Campaign objectives, strategic approach, creative solution, media strategy and approach, campaign outcomes.
Consortia, Prime/Subcontractors: Specify the elements that were provided by the tendering parties.


	 

	Please provide a description of the management and quality systems/approach employed to ensure contract performance
	

	Please detail any innovative creative and media concepts and environmental obligations that were employed in this contract to improve environmental performance and reduce life-cycle costs.
	

	Outline how this contract is comparable to the scale, complexity and subject matter of the service being tendered.  (Mere affirmation is not sufficient).
	



[bookmark: _Toc239138208]Section 4: Award Criteria
Responses to the Award Criteria
[bookmark: _heading=h.26in1rg]Responses to the Award Criteria below must be completed in this Appendix 1 Tender Response Document only, using the response boxes provided. Please provide a detailed response to each criterion. Tenderers are free to expand the boxes as required, but within the page limits set.
	1. Understanding of Brief (5%) (50 marks) (min score 30 marks)

	Tenderers should demonstrate a clear and concise understanding of:
· Samaritans and its objectives.
· The audience and communications challenges and environment.
· The required campaign outcomes.
· Appreciation of the need for responsible, sensitive and accessible communications.
· Page limit 2 x A4 pages.


	

















	2. Campaign Strategy, Approach and Methodology (50%)
(500 marks) (min score 300 marks, across parts one and two combined)


	Tenderers should set out a coherent and integrated approach to the development, delivery and evaluation of the campaign. The response should explain how the proposed approach will increase awareness and understanding of Samaritans’ services, address relevant misconceptions, engage priority audiences and make effective use of the available budget. The response should address the following areas:

Part one (25%)
· Campaign strategy, audience insight, segmentation and targeting. 
· Creative development process and messaging approach.
· Campaign platform that will translate across media touchpoints (speculative creative executions are not required). 
· Page limit 3 x A4 pages.

Part two (25%)
· Approach to media planning, buying and optimisation. 
· Performance measurement, reporting and evaluation. 
· Innovation and impact, demonstrating how the proposed approach will maximise campaign impact and deliver the project objectives.
· Media plans are not required.
· Page limit 3 x A4 pages.


	










	














































	3. Quality of the Proposed Team (20%) (200 marks) (min score 120)


	Tenderers should demonstrate that they have the experience, expertise and personnel required to deliver the assignment successfully. The response should include

Details of the proposed team. A one-page CV for each of the key personnel to demonstrate their proposed role, relevant experience and expertise. 
· Key personnel should include
· Client Service Resource, including a dedicated project lead who will manage creative and media teams.
· Strategic Planner
· Creative Resource
· Digital Resource
· Media Planning and Buying Resources
Please include a team organogram to demonstrate lines of responsibility.


	




















































	4. Price (25%) (250 marks) (no min score applied) 


	Tenderers must complete the Pricing Schedule at Appendix 2

The total available budget for this contract is €140,000 (inclusive of all costs, all advertising spend and VAT, where applicable). 

Hourly Rates (200 marks)
Tenderers should provide their blended hourly rate for creative services and their blended hourly rate for media services.

Budget Breakdown (for information)
Tenderers should submit a fixed and comprehensive price for delivery of the full requirements, including a clear breakdown of:
· Client services
· Strategy and planning. 
· Creative development. 
· Content and production
· Media planning, buying and media spend. 
· reporting and evaluation. 
· Note: All project-management costs and expenses should be included in the total tendered price and should not be charged separately unless expressly identified and accepted by Samaritans Ireland.

Added Value (50 marks)
Tenderers should outline any added value that they can deliver to Samaritans over the lifetime of the contract. Tenderers should include a realistic value on each item. Note that proposed added value will form part of the framework agreement.


	





Budget
The total value of this campaign is €140,000, inc VAT, agency fees, production costs, expenses and media buying.
All future call-offs under this framework, across its full term, will be subject to future funding opportunities.

Suppliers MUST use the excel pricing template provided.

VAT 
Tenderers must state all fees exclusive of VAT, with VAT and any other charges shown separately, and a clear statement of VAT treatment. The VAT-inclusive cost of any individual call-off must not exceed the available budget for that call-off. 

Blended Rate  
Tenderers must submit a blended rate that will govern the pricing of future call-offs. It should set out hourly rates for creative and media agency fees.

Rates must be held for the duration of the framework and may be subject to annual indexation thereafter, to be proposed by the tenderer and agreed by Samaritans Ireland. 

Added Value
Historically we have relied upon the resources and influence of our agencies to secure best prices, discounted or free inventory, pro bono opportunities and partnerships with other agency clients. We are very grateful for any added value or pro bono elements that tendering agencies are able to offer.


END
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