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APPENDIX 1: TECHNICAL SPECIFICATION & SUPPLIER RESPONSE DOCUMENT
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[bookmark: _Hlk121824509][bookmark: _Hlk126665942]NCTR2629 - Request for Tenders for the Provision of Brand Tracking & Insights Service 

LOCATION: TU DUBLIN


	ISSUE DATE:
	FRIDAY 03RD JULY 2026

	 CONTACT PERSON FOR QUERIES: 
	Ann Murray 

	CONTACT DETAILS FOR QUERIES: 
CLOSING DATE FOR RECEIPT OF QUERIES: 
	E-TENDERS MAILBOX
14:00 FRIDAY 17TH JULY 2026

		DEADLINE FOR RECEIPT OF TENDERS: 



	14:00 Friday 24th July 2026







Introduction
Creating a Better World Together – Technological University Dublin (TU Dublin) is Ireland’s first Technological University and Dublin’s second largest university, educating over 28,000 students across five vibrant campuses in Grangegorman, Blanchardstown, Tallaght, Bolton Street and Aungier Street. Bold, future focused and deeply connected to the real world, TU Dublin brings academic excellence and societal impact together at national scale.
A recognised leader in STEM, engineering, creative arts and business education, TU Dublin is defined by its practice based, employer engaged approach to learning. Education goes far beyond the classroom. Through close collaboration with more than 800 industry partners, students participate in co‑designed programmes, live projects, internships, and apprenticeships that reflect the realities of today’s workplace. The result is graduates who are confident, adaptable, and ready to succeed in a fast‑changing global economy.
TU Dublin’s researchers and innovators are shaping the future across science, technology, and the creative disciplines. Their work drives discovery, informs policy and standards, enriches Ireland’s creative life, and translates ideas into real-world solutions. The university’s award‑winning technology transfer and business incubation activity has supported the creation of over 400 sustainable new businesses, generating close to €700 million in economic value.
Sustainability is a defining pillar of TU Dublin’s mission. Its commitment to inclusive, future focused education and research has been recognised with Gold STARS® accreditation from the Association for the Advancement of Sustainability in Higher Education, alongside a global ranking of 17th among 600 institutions worldwide.
With a strong international outlook, TU Dublin welcomes students and staff from across the globe. Its global partnerships enable meaningful exchange programmes, large-scale collaborative research and international career opportunities. Each year, more than 7,000 graduates leave TU Dublin equipped to shape industries, strengthen communities, and drive positive change, helping to create a better world together.
Discover more at www.tudublin.ie/explore/about-the-university/at-a-glance/
Programme of Requirements 
Building on its scale and ambition, TU Dublin is developing a robust, evidence led understanding of its brand to support informed decision-making and long-term growth. Since 2019, the University has undertaken annual national brand tracking to monitor awareness, perceptions, and behavioural drivers across key audiences, with brand performance data now central to strategic planning, campaign development, and evaluation within an increasingly competitive Higher Education landscape.

The University intends to continue investing in multi‑channel brand activity over the coming years and therefore requires an external partner to deliver ongoing brand tracking and insights services, including robust, comparable annual measurement of awareness and attitudes towards TU Dublin and the wider Higher Education Sector.

The appointed agency will be required to:
· Maintain methodological continuity with the existing tracking framework while enabling insight to evolve appropriately over time
· Deliver consistent, high-quality insight and analysis on awareness, attitudes and perceptions of TU Dublin and the wider Higher Education sector
· Provide clear, actionable analysis that can directly inform brand, communications, and student recruitment strategy

The brand tracking will examine: 

· Spontaneous and prompted awareness of TU Dublin and other Irish universities
· Perceptions of TU Dublin’s brand attributes versus key competitors
· Awareness of advertising and communications by Higher Education institutions
· Prompted awareness and evaluation of TU Dublin campaigns, including exposure to creative assets
· Demographic profiling, including media consumption and education background
· For those aged 16-24 and parents/guardians of this age group - factors influencing university choice

The results will be used to:

· Measure the year‑on‑year impact of our brand campaigns 
· Track changes in awareness, consideration, and perception of TU Dublin 
· Understand expectations, motivations, and decision‑drivers among our priority audiences
· Support evidence-based marketing and recruitment planning 
	We intend to run the next wave of brand tracking in early November 2026, with repeat
	fieldwork each November to ensure methodological consistency and robust year‑on‑year
	comparison.

	Given TU Dublin’s ambition to continue building brand recognition nationally - particularly among school and college‑going audiences - we anticipate a nationally representative sample of 1,000 adults, with a booster sample of 16-24‑year‑olds.

	The appointed agency will be required to work to a clearly defined, robust tracking framework and to demonstrate the capability to integrate and amalgamate previous waves of TU Dublin brand tracking data. This will enable the development of a comprehensive, continuous view of brand performance over time and ensure the integrity and comparability of longitudinal insight.

	The successful agency will be required to deliver: 

· A comprehensive PowerPoint report with insights, analysis and strategic recommendations
· Full data tables and cross‑tabs by key demographic groups
· A detailed results presentation to the University Communications & Marketing Team	
· A shorter executive‑level presentation for Senior Management

The tender purposes and represents TU Dublin’s best estimate of the scope of this Contract.  The requirements may change over the Contract Term. For the avoidance of doubt, the tender assessment will be based on the scope as currently envisaged, and as set out in this RFT and as reflected in the Pricing Schedule.

Tenders must note expressly, clearly identify and demonstrate all particulars, merits, unique advantages and innovative features of their proposal.

The award of any contract is subject to the successful tenderer meeting the required specification and standards as set out in this RFT. Should the required specification and standards not be met, TU Dublin reserves the right to cancel the contract and to award any contract to the next highest-ranked Tenderer.Meetings for the purpose of verification/clarification may be carried out with appropriate tenderers as a facet of the evaluation process in order to identify the most economically advantageous tender prior to the establishment of the contract. Such meetings may be required to verify the scores achieved by tenderers in respect of their written tenders.  For the avoidance of doubt, tenderers should note that mere performance at interview will not of itself be evaluated. If such meetings are required, information regarding location and times will be communicated to the chosen tenderers. To ensure the optimum effectiveness of such meetings, it is strongly recommended that the key personnel proposed to manage this contract on the part of the tenderer in question should attend.    
	SECTION A: REQUIREMENTS



	REF
	PASS/FAIL CRITERIA
	PASS REQUIREMENT

	A1
	Applicant Summary
	Applicants must complete this section. If the Applicant is a grouping, then a separate questionnaire must be completed for each group member.

	A2
	Financial
	Applicants are required to self-declare compliance with the requirements.  Applicants should note that if deemed the most economically advantageous tender, they will be required to provide the evidence self-declared prior to contract award. 

	A3
	Tax Compliance
	

	A4
	Insurance
	

	A5
	Previous Experience 
	Applicants must demonstrate that they have previously delivered a minimum of three (3) contracts of a similar nature and scale to this tender requirement in the last three (3) years at least one of which has been within the Public Sector. They must supply contact details and information for three referees to whom they have provided comparable services with comparable system requirements of this tender.  References must include names and contact details for the clients, previous experience.  


	A6
	Data Protection Compliance 
	The Tenderer must ensure the security of Personal Data at all times is in line with the Data Protection Acts 1998 and 2003 and guidance issued by the Data Protection Commissioner of Ireland. Tenderers are required to be compliant under the EU General Data Protection Regulation (GDPR) which came into effect on 25/05/2018. Please confirm compliance.
	Compliant Yes/No:
	 

	Signature:
	 




	A7
	European Accessibility Act (EAA)
	The European Accessibility Act (Directive (EU) 2019/882) is an EU law that requires key products and services – such as IT equipment, banking, e-commerce, transport ticketing, and digital content – to be accessible for people with disabilities. From 28 June 2025, suppliers must ensure compliance with accessibility standards (e.g. EN 301 549, WCAG 2.1) so that their products and services can be lawfully placed on the EU market.
Bidders must demonstrate how their product/service complies with the European Accessibility Act (Directive (EU) 2019/882), including reference to relevant standards, accessibility features, and supporting evidence



	SECTION 1: PASS/FAIL CRITERIA	



	A1. APPLICANT SUMMARY                                                                                                                                       Weighting: Pass/Fail only                                                                                                                                          Pass requirement: Applicants must complete this section

	Organisation Name
	

	Contact Name
	

	Address

	

	Telephone
	

	Email
	

	Legal Status (if any) (e.g., Company, Partnership, Sole Trader, etc.)
	



	
The below is a requirement of each Applicant

	Requirement
	Yes / No

	The Applicant must submit a signed Tenderers statement.as per Appendix 3 of the RFT
	Choose an item.
	The Applicant must submit a Signed Declaration as to Personal Circumstances. as per Article 45 of Directive 2004/18/EC & Regulation 53 of SI329); Appendix 4
	Choose an item.



	A2/A3/A4. FINANCIAL/ TAX COMPLIANCE / INSURANCE                                                       Weighting: Pass/Fail only                                                                                                                                          Pass requirement: Applicants must confirm that the meet the following minimum rules

	A2. Financial Requirement

	Requirement
	Yes / No


	The company is solvent and of good economic standing and can if requested supply an accountant’s/ auditor’s statement for the last two financial years. 
Availability of a signed statement from accountant/auditor confirming an annual company turnover of €50,000 for each of the last 3 years
	

	A3. Tax Compliance

	Requirement
	Yes / No

	The Candidate holds a current and valid Tax Clearance Certificate(s) from the Revenue Commissioners or in the case of a Candidate outside of the Republic of Ireland hold or can provide an equivalent statement from the relevant/respective taxation authority.
	
Choose an item.

	A4. Insurance Requirement

	Requirement 
	Yes / No

	That the Candidate holds, or will hold should they be successful, the following insurances. TU Dublin reserves the right to amend the requirements before a Purchase Order is issued.
	

	Employer’s Liability - €13 million limit for any one claim or series of claims arising out of a single occurrence
	

	Public Liability - €6.5 million limit for any one claim or series of claims arising out of a single occurrence
	

	Professional Liability - €2.1 million limit for any one claim or series of claims arising out a single occurrence  
	



Documentary evidence of economic and financial standing is not required at this stage of the Competition. Instead, Candidates are asked to declare that they meet the minimum standards required by the Contracting Authority and will be able to produce the necessary documentation (e.g., bank statements, audited accounts, proof of insurance, etc.) if prior to any award of contract.

	A5: PREVIOUS EXPERIENCE/REFERENCES



Tenderers are asked to provide THREE examples of previous experience delivering Brand Tracking & Insights Service comparable in nature and scale to the requirements of this tender within the last three (3) years, one of which should be within the Public Sector. Responses should clearly demonstrate experience in delivering brand tracking programmes, including the application of robust measurement and analytical approaches. Please copy the template below as required
	PREVIOUS EXPERIENCE (CONTRACT ONE) – Provision of Brand Tracking & Insights Service


	

	Title of Project 
	

	Client Name
	

	Client Contact Details
	Contact Name
	

	
	Contact E-mail Address
	

	
	Contact Telephone Number
	

	Annual Contract Value

	

	Start Date
	
	End Date
	

	[bookmark: _Int_z0lBkI9K]Please provide a summary of the project and indicate how it is similar to the services being sought by TU Dublin. 

	




















	[bookmark: _Hlk121821568]PREVIOUS EXPERIENCE (CONTRACT TWO) Provision of Brand Tracking & Insights Service  

	Title of Project 
	

	Client Name
	

	Client Contact Details
	Contact Name
	

	
	Contact E-mail Address
	

	
	Contact Telephone Number
	

	Annual Contract Value

	

	Start Date
	
	End Date
	

	[bookmark: _Int_Ptdy6Dzx]Please provide a summary of the project and indicate how it is similar to the services being sought by TU Dublin. 

	 

















	PREVIOUS EXPERIENCE (CONTRACT THREE) Provision of Brand Tracking & Insights Service 

	Title of Project 
	

	Client Name
	

	Client Contact Details
	Contact Name
	

	
	Contact E-mail Address
	

	
	Contact Telephone Number
	

	Annual Contract Value

	

	Start Date
	
	End Date
	

	[bookmark: _Int_t2TX7b0h]Please provide a summary of the project and indicate how it is similar to the services being sought by TU Dublin. 

	















	A6: DATA PROTECTION COMPLIANCE 

	Tenderers are required to be compliant with the Data Protection Act 2018, as amended (the “DPA 2018”), which gives further effect to the General Data Protection Regulation (“GDPR”) and transposes into national law Directive (EU) 2016/680 (“Law Enforcement Directive”), which applies to the processing of personal data
 for law enforcement purposes.  
Please confirm compliance and demonstrate systems employed. 





	Compliant Yes/No:
	

	Signature:
	



PLEASE NOTE
In the first instance, all submissions will be checked to ensure they meet the mandatory pass/fail requirements in Section1 – PASS FAIL CRITERIA to determine compliancy and responsiveness. All submissions that meet the mandatory pass/fail criteria will be deemed to be compliant and responsive and will be assessed under the weighted criteria set out in Section 2. Any submission that does not meet the mandatory pass/fail requirements will be deemed to be non-compliant and non-responsive and will be eliminated at this point and notified. 
In relation to minimum score required - Tenderers should note that they must achieve a minimum rating set out for each of the individual qualitative criteria to avoid elimination from the competition. 
1. Requirements & Specification

Suppliers MUST provide all information relating to the solution in the response boxes below. Responses will be scored accordingly by the Technical Evaluation team as set out in the Award Criteria in the RFT document.
Please ensure all cost submissions are kept separate and included in the Excel file entitled:            Appendix 2 – Pricing Schedule.

Technical Specification
This is the minimum specification required.  All tenderers must meet or exceed this minimum specification to progress through the award criteria to cost evaluation.  
Additional functionality should be identified in the comments section to facilitate scoring under the award criteria.
Suppliers please note:
1. This specification document is designed to assist TU Dublin in its evaluation of your tender and to enable suppliers provide structured responses to key deliverables. It is structured to reflect the award criteria as set out in the RFT.

2. Please note responses to individual questions will NOT be scored separately but collectively they will provide a basis for assessing the merits of the tenderer’s overall response to each award criterion and sub-criterion.

3. Please note if the minimum score required is not achieved in any section of Award Criteria as outlined then the evaluation process will end at that point.

4. Where specifications include reference to manufacturer or brand names this is a result of difficulties in specifying the product required. In these instances, the phrase “or equivalent” is inferred. 

5. Compliance with all the standards as regards health and safety, quality assurance and analytical protocols is expected.

6. It is acknowledged that each Tender’s product line may differ from these specifications.  As such, each supplier/tenderer is free to propose variances from these specifications. Alternative proposals favourable to the TU Dublin may be suggested. It is required, however, that, whenever a variance from these specifications occurs, the proposed item must meet or exceed the specified characteristics or level of performance.

A failure to answer question(s) may leave the contracting authority with insufficient information on which to base a thorough evaluation and in turn may result in loss of marks in respect of the relevant Award Criterion. Therefore, please ensure you complete ALL sections of this questionnaire.
3. Award Criteria
	[bookmark: _Hlk122444105]Provision of Brand Tracking & Insights Service

	Please Note: Minimum Score Requirement of 60% in for B, C, & D

	[bookmark: _Hlk65495578]
	
	Weighting
	Total Maximum Score
	Min Score Requirement
(60%)


	B 
	Qualifications, Experience & Resources of the Proposed Team

	30%


	300


	210



	C
	Proposed Approach & Methodology, including Project Management

	40%
	400
	240

	D
	Sustainability: Environmental & Sustainability Considerations.

	5%


	50


	30



	E
	Ultimate Cost: Tenderers must provide a detailed statement of all costs and fees related to the provision of the programme (See Appendix 2, Pricing Schedule.) 

	20%

 

	200



	N/A

	



Tenderers must achieve a minimum of 60% on all tender award criteria above, excluding Ultimate Cost, to avoid elimination from the competition.  Only tenderers who have achieved the 60% will be evaluated against Ultimate Cost.   

Next Ranked Supplier
The award of any contract is subject to the successful tenderer meeting the required specification and standards as set out in this RFT and Appendix 1. Should the required specification and standards not be met, TU Dublin, to award any contract to the next highest-ranked Tenderer.
Tie Break
If the evaluation outcome results in a tie between two or more Tenders, then the Tender with the highest score for the highest weighted criterion shall be deemed the most economically advantageous tender. If the score remains in a tie, the remaining criterion will be assessed by the highest weighted until there is no longer a tie.  If the score remains a tie after all criteria are assessed, the tenderers will be asked to submit a Best and Final Offer (BAFO). 
No commitment of any kind, contractual or otherwise shall exist unless and until a formal written contract has been executed by TU Dublin. Any award of notification of preferred bidder status by the Contracting Authority shall not give rise to any enforceable rights by the Tenderer. TU Dublin may cancel this public procurement competition at any time prior to a formal written contract being executed by or on behalf of the Contracting Authority. TU Dublin does not bind itself to accept the lowest priced or any Tender.
The award of contract will be based on the Most Economically Advantageous Tender received, in accordance with the detailed award criteria and weightings set out below. 
The lowest Ultimate Cost tender will receive the maximum score achievable under this criterion.
	Pricing Score = 
	Lowest Tendered Price x Max Points 

	

	      Price of bid being evaluated.

	


Tenderers must use Appendix 1: Requirements and Specifications to structure their response on how they meet the requirements.
Responses for non-cost/qualitative Award Criteria items will be scored using the following matrix.
	Scoring Range
	Meaning

	91% – 100%
	Excellent response with very few or no weaknesses exceeds requirements, and provides comprehensive, detailed, and convincing assurance that the Tenderer will deliver to an excellent standard.

	75% – 90%
	A very good response that demonstrates real understanding and fully meets the requirements and assurance that the Tenderer will deliver to high standard.  

	60% – 74%
	A satisfactory response which demonstrates a reasonable understanding of requirements and gives reasonable assurance of delivery to an adequate standard but does not provide sufficiently convincing assurance to award a higher mark. 

	30% - 59%
	A response where reservations exist. Lacks full credibility/convincing detail, and there is a significant risk that the response will not be successful. 

	1% – 29%
	A response where serious reservations exist. This may be because, for example, insufficient detail is provided, and the response has fundamental flaws, or is seriously inadequate or seriously lacks credibility with a high risk of non-delivery. 

	0%
	Response completely fails to address the criterion under consideration



4. Specification Required & Supplier Response:
Suppliers MUST provide all information relating to the proposed solution and the associated elements in the blue response boxes below.  Responses provided in supplementary documents will not be scored.  Responses will be scored accordingly by the Evaluation team as set out in the Award Criteria in the RFT document.
Please ensure all cost submissions are kept separate and included in the Excel file entitled:            Appendix 2- Pricing Schedule
Please ensure all cost are kept separate and included in the Excel file entitled: Appendix 2-Pricing Schedule.
	 
B. Qualifications, Experience & Resources of the Proposed Team (30%)
 

	Provide clear details of your proposal in each respective Comment Box, expanding boxes as required.

	B1
	Proposed Project Team & Relevant Expertise

Provide biographies of the proposed project team, outlining roles, relevant qualifications and experience in delivering brand tracking and insights services. Clearly identify the project lead and main point of contact for TU Dublin.


	

	B2
	Relevant Organisational Experience

Drawing on the sample projects submitted, summarise your organisation's experience in delivering large-scale brand tracking programmes, particularly within the Higher Education and/or public sectors. Your response should outline relevant experience and demonstrate how sampling consistency, weighting, and analytical robustness have been maintained over time to ensure reliable and comparable results.


	

	B3
	Advertising & Creative Evaluation Experience

Describe your organisation's experience in delivering brand tracking and insight programmes to evaluate advertising and creative effectiveness. Your response should outline relevant programmes where robust measurement and analytical approaches have been used to assess campaign awareness, recall and creative performance, including the use of stimulus materials and diagnostic techniques.
Provide examples of brand tracking programmes where advertising and creative effectiveness were measured. Describe the methodologies used, the key insights generated, and how the findings influenced client decisions.


	

	B4
	Audience & Sampling Expertise

Describe your organisation's experience and approach to researching 16-24-year-olds and parents or guardians of this age group using online research panels. Your response should outline the sampling, quota management and weighting methodologies used to ensure robust and representative results and demonstrate how this approach has been successfully applied in comparable studies.
 

	

	B5
	Analytical & Insight Capability

Outline your organisation’s capabilities in analysis and insight development within a brand tracking and insights service context, including trend analysis, segmentation, and identification of key drivers. Describe your approach to translating complex datasets into clear, actionable insights to support strategic decision-making


	

















	B6
	Resources, Capacity & Fieldwork Quality Assurance

We intend to run the next wave of the tracking study in early November 2026, with fieldwork repeated annually at the same time to ensure methodological consistency and robust year-on-year comparison. Please confirm your organisation’s capacity to deliver this study each year in early November, with reporting provided in advance of Christmas. Your response should include details of fieldwork management, sampling controls, weighting approaches and data quality assurance processes to ensure consistent and comparable results year-on-year.


	



	 
C. Proposed Approach & Methodology, including Project Management 40%

	Provide clear details of your proposal in each respective Comment Box, expanding boxes as required.

	
C1
	Understanding of TU Dublin’s Requirements

Demonstrate your understanding of TU Dublin’s objectives for the annual brand tracking study and insights service, including how the research will support brand measurement, campaign evaluation, and strategic decision‑making for the University.

	


	 C2
	Overall Methodology and Approach to Brand Tracking Services

Describe your proposed methodology for delivering TU Dublin's annual Brand Tracking & Insights Service. Your response should demonstrate how your approach will provide robust, reliable and actionable insight while meeting the objectives set out in the Programme of Requirements.
Your response should include:
· your overall research methodology and rationale; 
· the proposed survey mode(s) and use of online research panels; 
· your approach to designing and delivering a nationally representative adult sample, including the proposed booster sample of 16-24-year-olds; 
· your approach to sampling, quota management and weighting to ensure reliable and representative results; and 
· how your methodology will deliver high-quality, evidence-based insights that support TU Dublin's strategic decision-making.


	





	C3
	Tracking Design & Continuity

Describe how you will build on TU Dublin’s existing brand tracking framework while ensuring methodological consistency and robust year‑on‑year comparability. 

Your response should include:
· your approach to reviewing and incorporating TU Dublin's existing brand tracking methodology and historical datasets; 
· how you will ensure methodological consistency and preserve trend data across successive waves of research; 
· your approach to managing any proposed changes to the questionnaire, sampling methodology or analytical framework while maintaining the integrity and comparability of the tracking programme; 
· how historical and future datasets will be integrated to provide meaningful longitudinal analysis; and 
· the quality assurance measures you will implement to ensure the reliability, consistency and accuracy of results over the duration of the contract.


	





	C4
	Questionnaire Design & Campaign Measurement

Outline your approach to questionnaire design and management in a tracking context, including length control, testing, and question structure. Explain how you will measure awareness, recall and evaluation of TU Dublin and wider Higher Education communications, including assessment of creative assets to meet the objectives set out in the Programme of Requirements. 


	





	C5
	Analysis, Insight Development & Reporting

Describe your approach to data analysis and interpretation, including trend analysis, segmentation and identification of key drivers. Outline how insights will be translated into clear, actionable recommendations and communicated effectively through reports and presentations tailored to different stakeholder audiences.

At a minimum, the successful supplier will be required to deliver:
· A comprehensive PowerPoint report detailing the findings, insights and recommendations, together with raw results cross-tabulated by key demographic groups.
· A detailed presentation of the results to the University Marketing Team.
· A high-level presentation of the findings, insights and recommendations to the University's Senior Management Team.


	





	C6
	Project Management & Governance

Provide an overview of your project management approach, including key stages, timelines, quality assurance processes, governance structures, and delivery within the annual November fieldwork window.


	





	C7
	Added Value & Innovation

Identify any added value, tools or innovations you would bring to enhance insight, usability or impact, while maintaining the integrity of a longitudinal brand tracking study.


	






 
 
 
	 
D. Sustainability: Environmental & Sustainability Considerations (5%)
 

	Provide clear details of your proposal in each respective Comment Box, expanding boxes as required.

	D1
	Environmental & Sustainability Considerations

The University encourages the implementation of sustainability principles in its procurement practices. Demonstrate how you will support and implement environmental and sustainable efficiencies specifically in the delivery of this service and in the context of the requirements and specification set out in the Programme of Requirements. Please provide clear and comprehensive details that demonstrate an understanding of TU Dublin’s requirements relating to the Environmental considerations linked to the subject matter.  

	



	
E. Ultimate Cost (See Appendix 2: Pricing Schedule for Details)



This form(s) must be completed and signed (for each Lot tendered for) by an authorised officer of the tenderer’s organisation. 
This offer will remain open for acceptance by you for the period of the contract.
We acknowledge that you are not obliged to accept the lowest or any offer.
I/We undertake to deliver the products/services in accordance with the terms and conditions of the tender specification.  
I/We undertake to maintain full confidentiality regarding all aspects of this tender process.   

	Signed:
	 
	Position:
	

	
	
	
	

	Print Name:
	 
	Phone No: 
	

	
	
	
	

	Company Name:
	
	Date:
	 

	
	
	
	

	Address: 
	

	
	

	Email:

	 



TU Dublin - Internal

TU Dublin - Internal

TU Dublin - Internal

10

image1.jpeg
OLLSCOIL TEICNEOLAIOCHTA
BHAILE ATHA CLIATH

DUBLIN

TECHNOLOGICAL
UNIVERSITY DUBLIN




