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Q1 Could you please confirm on section A question 2. Do you require a creative response for this and for us to name the visitors centre and provide a visual identity or is it entirely focused on methodology
A1. I am taking it that you are referring to Award Criterion A: Technical Merit of the Proposed Solution. The response here is related to methodology. There is no requirement to name or create a visual identity. However you’ll note in Q1 part (d) we do ask to see an example of name and id related to previous projects you have undertaken. 

Q2. In relation to Section C personal data. Can you please define what you mean by personal data. Is this purely focused on brand assets and information
A2. Personal data is any information that relates to an identified or identifiable living individual.

Q3. In relation to Subject Matter experts. Are you looking for bios on the full team or specifically the design team that will be working on the account
A3. Personnel that will be working on the account. 

Q4. Section A8, Previous Experience
As it is not stipulated in the RFT nor implied with a page count, we assume that visuals can be provided freely within this section to offer additional context and relevance/contract similarity (having noted on page 11 – Clause 32. ‘Additional Documents: Appendices, brochures, generic documents, embedded documents, and website links should not be included and will not be evaluated).
Please confirm that this is acceptable.
A4. The expectation is that the details provided will demonstrate the experience across similar contracts without the need for visuals to be included in this section. 

Q5 Section A9, Pass / Fail Criteria (page 22), Quality Assurance Measures: 
Our assumption is that internal QA policies are sufficient and that third-party certification is not an essential qualification criterion for this RFT. Can you please confirm? 
A5.  Third party certification is not an essential qualification criterion

Q6. Section B, Specification and Award Criteria, Criterion A (page 26) states that ‘Brochure/generic material and appendices should not be included and will not be evaluated,’ noting also, on page 11 – Clause 32. ‘Additional Documents: Appendices, brochures, generic documents, embedded documents, and website links should not be included and will not be evaluated.’
Could you please clarify where supporting visuals relating to the case studies for Section B should be provided? For example, section 1(d) requests examples of outputs, which, in these cases, are visual in nature. If these visuals must be included within this section, they would occupy a substantial portion of the allocated 8-page limit. Please advise. 
A6. Name and Visual identity for two case studies as indicated can be provided within the response for Award Criterion A. The expectation is that these are included within the page limit. 

Q7. Please confirm if there are page limits and or word counts in any of the answer sections across A4, A6, A7, A9 and A10
A7. A page count is not applied to any of the Section A – Passs/Fail criteria

Q8 Section B, Specification and Award Criteria, Criterion A
Our assumption is that you can repeat examples already referred to in Section A8 Previous Experience in the case studies part of Section B, Technical Merit. Please confirm that this is acceptable.
A8. Yes this is agreeable if it is necessary to repeat examples. 

Q9. Can screenshots/images be included in the tender to illustrate work/ideas in Section A, given the note about not including brochures/generic materials?
A9. The expectation is that the details provided will demonstrate the experience across similar contracts without the need for visuals to be included in this section.

Q10. Could you elaborate on what is meant by “core criteria” in Question 2 of Section A, and whether there is specific content you are expecting within the 8-page limit?
A10. The expectation is for the responses to demonstrate the respondents interpretation of core criteria in the delivery of naming and vis id development within your process. Each supplier might have a different approach to this in the development of a project. The anticipation is that a clear methodology and roadmap to delivering a naming and vis id project will be included.   

Q11. For “maintaining” existing brand identities, can you clarify if this includes occasional creative evolution (e.g., minor design refreshes) or strictly preservation of current assets?
A11. Yes indeed, it can include review and refresh as the need arises, it can also include expansion on brand or identity and relevant guidelines e.g. secondary colour palette or removal of tag line. 

Q12. For the development of new visual identities (e.g., Covid-19 Safety Charter, Taste the Island), will Fáilte Ireland supply existing market research and positioning statements?
A12. Yes, Fáilte Ireland will provide market and consumer research that is available, and provide the proposition/positioning statements. 

Q13. Can you clarify if bilingual brand development requires separate Irish-first and English-first versions, or a single integrated visual treatment?
Q13. Any name/vis id that is bilingual will be an integrated treatment. 

Q14. “Creative Campaign Development” is out of scope — does this include concept creation for launch materials of new brands, or only larger multi-channel campaigns?
A14. This refers to larger multi-channel campaigns. 

Q15. For “core criteria” referenced in Methodology/Approach, can you provide more detail on what elements you expect to be explicitly addressed?
A15. The expectation is for the responses to demonstrate the respondents interpretation of core criteria in the delivery of naming and vis id development within your process. Each supplier might have a different approach to this in the development of a project. The anticipation is that a clear methodology and roadmap to delivering a naming and vis id project will be included.   

Q16. Can the same team member fulfil multiple specified roles if qualified, or must all roles be separate individuals?
A16. The same member can fulfil several roles. 

Q17. Technical Merit, Part 1. (d)
For clarity, when requesting ‘d) examples of final outputs’ – is the request for examples of the visual identity developed for the selected name OR of examples of names shortlisted/presented?
A17. This is related to a past project where you have delivered Name and Visual Identity. 

Q18. Cost Tiers 1-3,
Are you looking for a blended rate (daily, half and hourly) for each tier based on our understanding of the team makeup needed to fufill the contract?
A18 Yes, this is the expectation. 

Q19. Could you confirm what the minimum financial and economic standing requirements are please?
A19. €400,000 as stated in the table on page 12

Q20. Question 1.2.1. Payment of taxes does not appear to have a Yes or No response requirement, but to check "My replies are in accordance with the specific requirements". Is this correct?
A20. We are unable to see this section from a suppliers point of view as supliers must complete it through their organisation profile (EO Administration > EO Management > ESPD

Q21. Could you confirm if it would be acceptable for us to provide responses for Award Criterion A and B in our own corporate template? (adhering to the page limits referenced) and submit our response in this way or does the response need to be kept in the Word document/provided?
A21. Please maintain the response within the document provided. 








1

image1.png




